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fresh produce, fresh meat, biltong, Cuban, 

Italian, Belgian, Israeli or Turkish delicacies, 

as well as a variety of cheeses, or pizza....

the list is endless.

Opened in April 2017, the 2 000m2  

space trades for long hours. Retailers trade 

from 9am to 9pm; food stalls from 10am 

to 10pm and coffee and burgers for  

24 hours.

There is no room service available at the 

hotel, but breakfast is served to guests on 

the mezzanine floor above the coffee shop. 

There are various mezzanine seating 

options available to the customers,  

ranging from the centre of the store to 

the western side with a great view of the 

activity below.

Apart from modern LED lighting, there is 

abundant natural lighting bathing the store. 

▲

The breakfast and coffee sections are open 24 hours a day and are easily accessible from the hotel.

The many interesting nooks and crannies in the market are sure to keep the clientele mesmerised.

Huge windows look over the Pavilion 

pools on Sea Point’s promenade and the 

ocean. Other windows open onto Regent 

Street to serve the passing trade.

The bar, serving all types of liquor and 

craft beer (both local and Belgian brands 

are evident), is located at the heart of the 

sales floor and large TV screens are on 

display for various sporting events. Plugs 

to charge computers and cell phones are 

evident throughout the sales floor and free 

Wi-Fi is also available.

Robbie, who is an animal lover, has 

decided to allow pets on a leash (or in 

control) to come into the premises and 

this has brought in many people from 

their daily walk on the Promenade into the 

store for either a quick coffee or a meal 

or a drink. The place has already become 

a meeting place for many Cape Town 

residents.Clothing stands complement the food presentation and are very popular among the clients.



The Cuban food stand is typical of the amount of space allocated to each outlet  
– small, concise and affordable for the operator.

A stage provides opportunities for local 

musicians and every night a different genre 

of listening music is played ranging from 

jazz to acoustic to swing to saxophone. 

On weekend evenings, a DJ plays music 

suitable to the clientele and the mood of 

the night.

The market’s Facebook page is very 

active and every day one of the stall gets 

the “vendor spotlight”. The food fare is also 

very well promoted on this social media 

platform and the interaction with guests is 

ongoing.

Tenants of each stall are compelled to 

use the centralised Pilot point-of-sale 

system and the partners of the business 

have full view of the performance of each 

outlet.

The site commands premium rentals 

for the small leasable areas and turnover 

clauses are also in place. According to 

Lessem, many tenants have already moved 

from the basic rental to the turnover 

clause rental in the first six months of the 

business.

A novel idea that is not easy to replicate 

(position, position, position!). The waiting 

list of prospective tenants is a sign that the 

model is working and will take away “share 

of throat” (both food and drink) from some 

Cape Town food outlets.
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STOREWATCH ▲
Handicrafts are encouraged by the owners and various stands display their wares.

The Market is very well patronised from opening (9am) until closing time (10pm).

The store lighting is novel and in the upstairs 
section the columns have been transformed 
into light trees.



The bar is located in the centre of the market and surrounds 
the refrigerated beverage display.
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▲

Even a travel desk is available for locals and tourists 
to book a variety of trips and adventures.



STOREWATCH ▲
Eastern cuisine has a number of options on display.

Healthy options are also available. German fare on display.

Organic fresh produce is also available on the premises.

Fresh flowers are sold next to the fresh produce section.
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▲

Turkish food on display.

View from the top mezzanine deck onto the main sales floor and the big windows facing the Atlantic ocean.
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STOREWATCH ▲

Some stands face Regent Street and have windows opening  
onto the pavement to serve passing traffic.

A scratch bakery produces a wide range of breads and morning goods.

The Baskins-Robbins range of ice cream is new to the country and 
available at the Mojo Market.

The Turkish range is on full display and is explained  
by the owner to any passer-by.

The oyster bar with its novel décor and amazing lighting cannot be missed.
Menus are well displayed and the customer 
can choose by browsing each stand.


